THE BUSINESS OF BLOGGING — WHY AND HOW

WHY MAINTAIN A BLOG ON YOUR WEBSITE?
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. |mprove your site’s

. authority when other
: ; websites to pick up
./ your stories and link

back to you.

A BLOG ARTICLESSHOULD BE:

133 rief and relevant (400-600 words)

L ead generating (end with a lead-generating offer)
@ ptimized and original (target keyword phrases, content must be original for SEQ credit)

G enerously packed with helpful, practical tips and advice (never self-promoting)

DOES IT WORK?

Businesses that blogged 16 to 20 times a month
got THREE TIMES as many leads as those who didn’t.

—Hubspot 2011 e-hook, “Lead Generation Lessons from 4,000 Businesses”
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